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About this survey

The jobs.ac.uk recruitment trends survey was conducted online
between April and May 2013. The purpose of the research was to
understand recruitment trends across the academic, research, science
and related sectors. The research will also help provide recruitment
professionals with key benchmarking information to help make better
and well-informed recruitment decisions.

The survey features data based on responses collected from over 172
organisations that are engaged in recruiting academic, research, science
and related staff. The data collected from this survey is available only in
aggregate form.

The survey included questions on recruitment priorities, recruitment
challenges and the most effective candidate-attraction channels.

Top 5 findings

+ The lack of skilled/quality candidates is the biggest challenge
facing recruiters

+ Cost reduction is the biggest recruitment priority

« Job boards continue to be the most effective recruitment tool
for recruiters

« Sector specialism, pricing and audience size are the most
important factors when choosing a job board

-+ The adoption of Applicant Tracking Systems in the sector is
very low

Great jobs for bright people




Q 1 - Academic

Which of the following describes your current WA Recrtment
. . Manager
j Ob tlt/e? - HR Assistant

Head of
Department/Faculty

Agency Account
Manager

of respondents are in Bl oo
54% HR roles

[v)
I 1 % Postgraduate education institution

2% : i
Government department Q 2

I 2% Not for profit organisation ‘
Bl 3% rusicsecor oy What most accurately describes your type of

B 5% o organisation?

[v)
. 4 % Private education organisation

()
. 5 % Research institute

- 6% Commercial organisation 5 4% Of FES p O ﬂ d e ﬂtS We re

Bl 77 registered chariy from universities

- 1 o% HE or FE college
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4 2% 0.6%

UK
Europe

Asia Pacific

North America
& Carribean

- Middle East
- Africa

Q4

Within your organisation, who do recruitment
budgets mostly sit with?

said that recruitment
4,‘ % budgets sit with departments




Q5

What has been your biggest recruitment challenge
in the past 12 months?

The biggest challenge for
recruiting professionals has been a
lack of quality candidates

(o)
- 6 %o Mobile recruitment
0,
1 7% . . .
Attracting more international staff

_ 1 8% Implementing an eRecruitment system
o)
Talent pooling 25 %

Ml Updating, changing and
29 implementing policies & procedures

Lack of skilled/quality
candidates

Reduced recruitment
budgets

High competition for talent
from other employers

- Too many applicants

Too few applicants

Attracting international
candidates

Competing with international
salaries/benefits packages

Staff retention



0,
. 7 % Increase by 25% or more

: : - 13% Increase by 11 to 24%
Have recruitment levels increased or decreased

compared to last year? - 15% increase byup to 10%

[t will remain about the same 53%

A large majority of respondents - 9% Decreasetyupto 10%
cited that recruitment levels had
stagnated

3% 0, 0,
Decrease by 11% to 24%

%
1 Decrease by 25% or more

over 500

9%

Q8

How many vacancies did your organisation fill in
the last 12 months?

filled more than 50
42% vacancies in 2012

100-500

20%




Q9

How many vacancies does your organisation
anticipate filling in the next 12 months?

are increasing
97% employee count in the

next 12 months

- 6% Studentships

(o)
Academic research 22 %

100-500

18"




Q11

Which top 5 academic disciplines do you have the
most difficulty recruiting for?

Engineering and technology

academic roles are the most
difficult to fill

Engineering and Technology
Economics

Business and Management Studies
Mathematics and Statistics
Biological Sciences

Health and Medical

Physical and Environmental Sciences

Social Sciences and Social Care

Q12

What is your average time to hire?

said the time to hire is 4-8
4/‘ % WEES




I 1 % Careers fair a

1 3 I 2% Job aggregators (e.g. indeed)

What is your preferred method for recruitment? I 3%,

I 3% Social media

6 40/ S a |d J O b b O a rd S \/\/a S . 5% Recruitment agencies/headhunters
O t h e eﬂ:e C t | Ve m et h O d - 1 0% Newspaper/magazine advertising
for recruiting academic, research, B 17

science & related staff .

Q14

How many different job boards do you use?

use 3-5 job boards for
42% recruiting staff

10 or more

14%




Q 1 5 6% Mainly generalist e.g. Monster, Total Jobs

What type of jobs board do you use?

prefer specialist
72% jobs boards

Mainly specialist, industry specific e.g. jobs.ac.uk 72%

[»)
23 % About equal — generalist & specialist

3% . .
Mobile apps or website

[s) N
I 4 % Other (please specify) Q 1 6

% . . .
B 4% cviesume datavose What is the most important factor when choosing
I 4% Ability to showcase our employer brand a jOb board?

[v)
- 8 % Ability to make our jobs more prominent

- 9% Knowledgeable staff

B 10% cocage orourogansaonpuses Sector specialism, pricing and

A3% sicofjobseeter audience audience size were cited as the
three most important factors when
choosing a job board

Specialist in sector 72%




Q17

%
Which of the following social media do you use, or W7 o
plan to use, for recruiting?

_ 22% Niche blogs/forums
— .

LinkedIn is the most widely
adopted social network amongst
respondents

| | | | | | |
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_ 1 T/o Reduced by 25%

2% . .. .
Print advertising has increased

0
- 9 % I have never used print advertising

| | | | | | |
0 5 10 15 20 25 30 35




Q19

recruitment platform?

of respondents do
6% not use an Applicant

Tracking System

About jobs.ac.uk

From academic, teaching and research, to managerial and support
roles; jobs.ac.uk advertises job vacancies for over 7,000 organisations
worldwide including universities, research institutions, colleges,
charities and commercial organisations.

We have a trusted brand with a heritage of over 15 years and so

offer the largest, best-established job board to advertise your jobs,
promote your brand and attract the best academic, research, science
and related professionals from across the globe.

Do you use an applicant tracking system or other

Our key statistics

» 907,726+ unique users per month

+ 91% of jobseekers have a degree, masters or doctorate

+ 346,000+ jobseekers subscribe to our Jobs by Email service

+ 21,000+ job searches per day from the UK, USA, Europe, Middle East & Asia Pacific

- Over four times more effective than other UK media for academic and research posts

If you would like to advertise or speak to one of our team about putting together a
targeted or bespoke campaign, we'd love to hear from you.

Contact us on Follow us on
+
UK and Ireland - Email: enquiries@jobs.ac.uk | Tel: +44 (0)24 7657 2839 n @ E

International - Email: global@jobs.ac.uk | Tel: +44 (0)24 7657 4140
www.jobs.ac.uk
Great jobs for bright people University of Warwick, Coventry, CV4 7AL

Download our mobile app



http://www.facebook.com/jobsac
http://twitter.com/jobsacuk
http://www.linkedin.com/groups?home=&gid=1800383&trk=anet_ug_hm
http://plus.google.com/107703496703470692873/posts
http://itunes.apple.com/gb/app/jobs.ac.uk/id539911389?mt=8
http://play.google.com/store/apps/details?id=uk.ac.jobs.mobile&feature=search_result#?t=W251bGwsMSwyLDEsInVrLmFjLmpvYnMubW9iaWxlIl0



